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Note :— Attempt all questions.

SECTION-A

1. Attempt all parts of the following - 8x 1=8

(a) What is finance function?

What do you mean by data visualization?

(b)

(c) Define data strategy.

(d) Whatarethe objectives of data planning’

(e) Define financial reporting?

(fi Whatis financial planning.
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(g) Whatisrole of big data analytics and marketing?

(h) Whatare the objectives of process management.

SECTION-B
2. Attempt any two parts of the following :  2x6=12

(@) Explain the features of fourth industrial

revolution.

(b) What are the different ways in which data is used
by the finance function. Explain.

(c) Whatdo youmean by financial reporting. Also
explain the need of financial planning and

analysis.

(d) How the finance function interact with

operations? Explain.
SECTION-C

Note:- Attempt all questions. Attempt any two parts
from each questions. 8 x 5=40

3. (a) What are the different technologies that effect
business and finance. Explain.

(b) Describe the concept of artificial intelligence.
What are the benefits of Al in the enterprise
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(c) What do you mean by process automation?
Explain its benefits.

4. (a) Explainthe different data modelling techniques.

(b) Define data communication. What are its
different components?

(c) Explain the uses of data extraction and data
mining.

5. (a) Describe the evolution of finance function in
digital era.

(b) What are the benefits of strategic partnering?

(c) Define strategic leadership. What are the
components of strategic leadership?

6. (a) Explaintheroleofbig data analytics in channel
management and sales forecast.

(b) How finance function interact user I'T. Explain.

(c) What do you mean by market segmentation.
What is the need of interaction of finance
function with sales and marketing.



